Do you agree or disagree 75 words each and why ?
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Business Ethics: The Smart Thing to do
According to Ferrell et al. (2013), “ethics is defined as behavior or decisions made within a groups’ values” (p. 5). One of these groups is businesses, and McNamara (2010) illustrates the importance of ethical behavior in business by pointing out that at one time in this country, children were forced to work 16-hour days. Men and women working in factories lost arms, legs, and even their life. If a worker became disabled, his family was sentenced to a life of poverty and possible starvation. Employees were fired because of their age, gender, religion, and even their personality. These unethical practices placed a terrible burden on society. Yet, the creation of new regulations, government agencies, unions, and others have largely eliminated those practices and have substantially improved society.
But it is not just society that has benefited from ethical behavior. Brenkert (2019) says that business ethics has been beneficial to the companies themselves for a variety of reasons. Some of the most important reasons are how operating in an ethical manner can enhance the company’s reputation, improve employee retention, and limit the risk of financial loss from violating laws and regulations.
Murphy (2010) says that consumers like and respect ethical companies and are willing to support them by doing business with them. Other companies will want to partner with them by being either a supplier or a customer. The media will report favorably on them, and cities will embrace an ethical company as a valued part of their community. All of these actions have the capacity to improve the profits of a company significantly. Brenkert (2019) said it best when he said that while good business ethics is the honorable thing to do, it is also the smart thing for a business to practice.
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Ethical behavior in business is critical to maintaining a positive relationship with both customers and employees. Having good business ethics does improve profitability and how people view the organization. Daily ethical choices are made in business, making sound judgments financially, marketing, and managing the business to maintain a good positive outlook (Ferrell, Fraedrich, & Ferrell, 2013). Over the years, some organizations have not made ethical decisions costing many people to lose money, trust, and in some cases, in trouble with the government.
When some think of business ethics, they may only think of choices individuals make and those outcomes of those choices (Ferrell, Fraedrich, & Ferrell, 2013). Although any organization feels the effects of decisions made even from the lowest-level employees, ethics involve more than just making decisions. Organizations need to consider how they run the company and treat employees, clients, and stakeholders, including society (Kadic-Maglajilic, Micevski, Lee, Boso, & Vida, 2019). Ethical decisions can significantly affect how a business does.
Having policies and procedures in place such as safety and how to deal with unethical behavior and acts from employees at any level helps businesses maintain a standard to follow. Following guidelines set in place by the federal government as law and an organization adopting standards to keep operations fair, safe, and in good practice. A way many organizations come up with ethical ways of operating is think tanks. Through think tanks, decision-makers can debate social and politically acceptable for those organizations with a global presence (Barros & Taylor, 2020). They also need to consider the same standards for the country of operation.
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